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Message to Investors

The Ajinomoto Group is
a food company group whose
growth has been driven by
cutting-edge bioscience and
“!fine chemical technologies
with amino acids as our
starting point. We are also the
world’s largest manufacturer

of amino acids. The Ajinomoto

story began in 1908, when *“Dr.
Kikunae Ikeda, who wanted to “improve the *‘nutrition of the Japanese
people,” discovered Umami and company founder “‘Saburosuke Suzuki
Plcommercialized the discovery as the product Ajinomoto. Their "*“aspiration
of “Eat well, Live well” has been carried on continuously in the form of

ka\b(ﬁﬂf&%?( Y]

Ajinomoto Group Creating Shared Value (ASV), an initiative aimed at
w oo x 7 v - 7 - ¥ 7 Foenw b2 — (CASV) VR WS

igugr%ezzltzlrgeg social value and economic value while helping resolve social
"jssues. More than a century later, it remains the driving force behind the
Group’s every business development effort and the pursuit of globalization.

In April of 2017, we "*“launched the *"FY2017-2019 (for 2020) Medium-
Term Management Plan (the “Plan”). The new Management Plan provides a
roadmap for becoming a global top 10 class food company as a “Genuine Global

& # F# 2 % 7 A — /N e
Specialty Company.” The key objective is to contribute to resolving issues

é%fﬁé Elrrj{atl /s\o_aety in the 21st ceniur?j by realizing our corporate slogan “Eat
Well, Live Well” while vigorously "*implementing ASV *‘group-wide across all
of our businesses and in each region where we operate. To more steadily and
surely accomplish this objective, we decided to newly set non-financial targets
connected with our financial targets to be achieved through business activities
and to formulate and share with our stakeholders ASV Integratei:l Targets
combmlrfg Ef1nanc:1a1 and non-financial targets. The Anors’l flvnanCIaEi targets
aim at contributing to the resolution of environmental and social issues and
enhancing governance.

The environment for our business is expected to change rapidly, and

changes may occur in international politics, various economic frameworks, and

regulatory policy. I believe that it is precisely in such an environment that it is
essential for us to share dialogue and initiatives with society, mainly with our
shareholders and all other stakeholders, while continuing to move aheadmwgc)h
reforms to create a strong business structure capable of Pre6.a1dapt1ng to
circumstances. On that basis, we will aspire to achieve sustainable growth as
a corporate group needed by society by steadily and surely achieving the ASV
Integrated Targets beginning FY2017, the first year of the new Plan.

I request your continued support and encouragement.

To realize greater "““wellness for people all around the world through
amino science—this is the Ajinomoto Group’s promise to our customers.

Amino science is our unique scientific approach, enabling us to pursue the
"¥infinite possibilities of amino acids and provide products and services that
support the health of the body and mind. We will continue to take on new
challenges to make every day more comfortable and delicious.

EITELWL

2019 4EFKDOBED FHr 2 kE Web ~— L) EE#

[Notes)

#1 fine chemical: 774> IHhIN, KEXLEDTEIES (heavy chemical) 1T L., BRVEERZLEDHEF TR
BELTHAINZPETEMEORILZRG, BRAEET,

#2 Dr.Kikunae lkeda: StiFZIETEL (1864-1936) : BiATD{LFH,

* 3 nutrition: SREIRAE

% 4 Saburosuke Suzuki: #57/K=EBBH (1868-1931) : EHER, HKOKRDAIRE,

5 FY = fiscal year: SEHEE

%6 group-wide: ZIL—72{KT: BIFAE,
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+3» Read the sentences below. Write T if the sentence is true, F if it is false.

1. ( ) The Ajinomoto Group is enhancing its technological strength as the
world’s largest manufacturer of amino acids.

2. ( ) Amino acids are mainly used for animals needing medical treatment.

3. ( ) Umami was first identified by Dr. Kikunae Tkeda.

4. ( ) The Ajinomoto Group aims for the realization of a sustainable
society to contribute to the world’s food needs and nutritional well-

being.

5. ( ) Amino science is a unique scientific approach mostly based on
observation of and experimentation on human cells.

kRN

BROFRT I — T, TN AF -7 74 VM EZIC, AL IR, 8L
TI/B BEER CERGEBREEBLEWVSB CEEZER TSI T7I/ BOY—T 4
YT hYRZ—T7,

1908 FICT I /BO—BTH D5 FHRMAPDI/ LRI VEZRR L TLE, 7
S/BAEOTEMERZENICERT S I T, HAFOALDECHLEFEE
XZATCEE L ARIZINA S “Eat Well, Live Well.”#a2—FKL— kX vt —
Do, BEEABLTCHRFOALDO YT FRICEE L, HigPHa s &b I
EBxAIETRIEL T, ILRIEREER/LTVET,

BRDOFRIIIN—TD 2020 &£ 3 AHDFTEESIL 1 Ik 1,000 EH, tH5F 35 0E - #b
BICMEZEE, AmmEiRkGE L TWBE - #higix 130 U EiIColxY) £9,

+; Listen to the sentences and fill in the blanks.

1.

We can ( ) umami whenever it seems like ( ) is ( )
in our dishes.

. Japanese cuisine offers a vast array of ( ) specialties ( )
with local ( )-
Glutamate ( ) naturally in the ( ) body and in many
( ) foods we eat every day.
Dr. Ikeda ( ) that the ( ) of umami was ( )
to glutamate.
“Umami” is ( ) from the four basic tastes of sweet, ( ),
( ) and salty.
( ) speaking, the ( ) the amino acid level is,
the ( ) the taste with umami is.
The ( ) amino acids are transported in the ( )
and distributed to ( ) throughout the body.
DNA plays a ( )in ( ) amino acids to make
( )-

s+ Listen and fill in the blanks in the short conversations below. Then practice the
conversations with a partner.

1.

Student:  What are the ( ) of amino acids?

Company: Amino acids offer many benefits. For example, they are
( ) nutrients for sports, helping the body improve
( ) ( ) recovery from fatigue and
( ) muscle soreness.

Etsuko: ~ What's your ( ) of good health?

Mutsuo: A proper diet and ( ) exercise are the keys to my
healthy life. In ( ) to that, laughing and thinking
( ) are one way of ( ) with stress.

Yutaka: ~ You seem to be a little ( ) the weather. Are you all
right?

Hajime: 1 was caughtina ( ), and I've been ( )

a little feverish since yesterday.

PESD IR O
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s+ Rearrange the words and phrases to make correct sentences.
L. RORIN—TE, A4 EHIBROFHRATRE AR DRI ICERY #A TUL B,

The Ajinomoto Group ( sustainable, future, achieve, working, people, earth,
and, for, the, to, is, a ).

2. BROFAFG I, I - —HEEDEMEXZT, BEATOI—Eb—RIEZFEL
TWa,
Ajinomoto AFG plans ( coffee trees, consumption, increases, Japan, grow,
coffee, as, of, in, to).

3. T/ BRIBABCHIREDMBDO T RTOEYICE > TRARTT,
Amino acids ( essential, creature, humans, living, every, other, and, are, to )
on the planet.

+¢+ Translate into English.

1. k&7 )L —7 (the Ajinomoto Group) Z, HROBREH Y 7 10ICA3
ZezBELTWS,

2. 732 /8 (amino acids) (&, 7 T # (citric acids) & XN, BELBELE
#) (organic compound) & L TZIFb5NTW5 (be ranked with ~ as ),

10
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Kao Corporation

ENWE, ZIZAIC, RFEI

Pre-Reading 1 : Key Words

+s» Match each word on the left with its definition on the right.

*The words are listed in the order in which they appear in the reading.

0o N O gk~ W N -

. exceptional
. solid

. retail

. decline

. priority

. envision

. ethical

. attitude

AN N N AN N N /N

) a. the sale of goods to the public in relatively small quantities for use
or consumption

. much greater or better than usual
. a settled way of thinking or feeling about something
. to imagine as a future possibility
. relating to moral principles
firm and stable

. to become smaller, fewer or less

—
> ma & 0 o O T

. a thing that is regarded as more important than others
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We aim to become a company with a
global presence through our emphasis on
profitable growth and *'ESG initiatives.

I would like to thank you, our

“*shareholders, for your "“'exceptional

understanding and support of the Kao
Group’s business and corporate activities.
: During the six months ended June
30, 2019, the markets for “*household and personal care products and cosmetics
in Japan, which are key markets for the Kao Group, were in "“*solid condition
according to "“retail sales and consumer purchasing survey data. In every
product category, tEhe svhilre gf ;ch%e esjgcgnlnrerfewd’;ar%ngl increased further.

Under these circumstances, the Cosmetics Business performed strongly,

the baby diapers are on a recovery track and with the impact of selling price

Kb ART LY B &7 8B & I ®
adjustments associated with a reidecline in prices for natural fats and oils
x ” I3
in the Chemical Business, net sales decreased 1.0% compared with the same

L R
period a year earlier to 7214 billion yen. “'On a like-for-like basis, net sales

decreased 0.2%. Operating income was 86.4 billion yen, a decrease of 4.4 billion

yen compared with the same period a year earlier. The interim dividend was
M B 4 &

65 yen per share, an increase of 5 yen compared with the same period a year
oo D &

earlier. Desp1te the severe business environment, we will continue our efforts
to achieve our forecast of consohdated opera¥tmg results.

By 2030, the Kao Group 1ntends to make Kao a company with a global
presence and take it to the next level by achieving its goals: (1) a dﬁlsélr'}cgvée
corporate image, (2) a high-profit global consumer goods company that exceeds
2.5 trillion yen in net sales (1.0 trillion yen outside Japan), a 17% operat;ng
n‘lair;grqn and 20% *"ROE, and (3) a high level of returns to *‘stakeholders.

As social conditions and the natural environment are changing
dramatically, the Kao Group considers not only financial strategies but also non-
financial strategies and initiatives to be one of its top management "“priorities,
and developed and launcgzh(;d tﬁhe “Kirei* Lifestyle Plan” in April 2019 as its ESG
strategy, which realizes lifestyles that people desire. To help create the future

that people worldwide "*‘envision, we will take an approach unique to the

12

Kao Group in squarel Ly confronting social issues raised by *’the Sustainable
HE(IC, REFERIC

Development Goals (SDGs) and addressing matters, such as the strengthening

Pre7,

of environmental laws and regulations and the ""“ethical actions of consumers.

The Kao Group will thoroughly ghfsétél%l the “*“Integrity” _Eigt%fgitilé in the Kao
Way, the Group’s Corporate phllosophy, by sharing and practicing it among all
employees, while promotmg both profltable growth and contributions to the
sustainability of society.

I would appreciate your continued understanding and support of the Kao

Group’s business and corporate activities.

* The Japanese word “Kirei” describes something that is clean, well-ordered
and beautiful, all at the same time. For Kao, this concept of Kirei not only
describes appeararice, but also "*® *“attitude—to seek to create beauty for
oneself, and also for other people and for the natural world around us.

August 2019

\\ https://www.kao.com/global/en/investor-relations/management-information/top-message/

[Notes)

%1 ESG: Environment (&%), Social (#1%).Governance (/3> R) DEXFET HEOMEX QI EELIND,

# 2 shareholder: # ., stockholder £[RIZ&FETH 5.

# 3 household and personal care products: EFICr LX) — RFLorT7REDIAYVa—v—MITHER,

# 4 Onalike-for-like basis: BEFER—R T, SEEDFTE L% FHBAERRE 2 SETHEELRILRETIHE TSI L,

%5 ROE: return on equity (HZEAFNRR) O, BHEEAR MEE) ICHLTENLZIFOFEIERBINIZOD
Ty MBI DER,

#6 stakeholder: AT —7RILX—, RUDEBETHERRNELDAZET, B, RT—IHLE—EKRETH D
EIEROALY,

* 7 the Sustainable Development Goals (SDGs): #¥i5t AJBE AR BIREIE, FFE AR HRA2RIRTS7/-0HI22015F 9 A
OEEY Iy FTIRIRE N7 2016 EH5 2030 £ TOEBREIZR,

8 “Integrity”: EBETHD [TEEVA] ICBVWTE, [EEESL] GRLBEICAI-TTEIL, BETERELS
ETZHETAIE, BEIELTD H;.FHJ PlFIL®H] #ED) LWIBKRTHLWSLNTWS, BE, integrity
ITZREDEVEETHY. a lack of integrity | [BFEL [FL8 1 D7AE]. the integrity of an organization 75
[MABOEEE [ CVLSBRAFRETHY., REIDKY—2BKE the Houston Astros DAV EHZ %R
U7-REICEIB TS integrity & [REME] OL53HRERTHEHON TS, Manfred acknowledged that baseball’s
perceived “integrity” problem has inflicted “significant harm to the game.” — TIME, Jan. 27, 2020

*9 attitude: BELAH-ERA. LDOEYA

PRSP H



